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Last year, we commenced our Safe Response
Toolkit: A Toolkit for Sexual Violence Victim-
Survivors and Their Supporters (SRT). The SRT
will provide information about how to safely
respond to sexual violence disclosures, report
sexual violence and access support services in
Canberra.

As an unincorporated non-profit charity, The STOP
Campaign relies solely from small grants,
donations, collaborations and fundraising to fund
our projects. Last year, we were fortunate to
receive $2,500 of funding from YWCA Canberra’s
Great Ydeas Small Grants Program. 

We are immensely grateful for the support
provided by YWCA Canberra. However, the
current funding is insufficient to cover the cost
of printing the amount of physical copies of the
SRT we need for wide distribution throughout
Canberra.

We recently launched a Chuffed crowdfund for
financial support to print physical copies of the
SRT. Our current goal is to raise $10,000. All
funds raised will be used to print copies of the
SRT to make sure the resource is readily
available throughout Canberra and accessible
to those who need it most. 

https://twitter.com/stopcampaignaus?lang=en
https://www.facebook.com/thestopcampaignAUS
https://www.linkedin.com/company/thestopcampaign/
https://www.instagram.com/thestopcampaignaus/?hl=en
https://twitter.com/stopcampaignaus?lang=en
https://www.facebook.com/thestopcampaignAUS/
https://www.thestopcampaign.org.au/post/safe-response-toolkit
https://chuffed.org/project/safe-response-toolkit
https://www.thestopcampaign.org.au/safe-response-toolkit
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SRT Launch event 
The SRT Launch Event marks the culmination of 12 months of work by the SRT volunteer
team to create the physical SRT, with the help of organisations and individuals in the
Canberra community. We are very excited to celebrate the SRT and its intended impact by
bringing people together from our diverse community. A wide range of speakers will present
at the event including industry professionals and STOP Campaign members. Attendees will
also have the opportunity to hear the perspectives of victim-survivors as they share their
experiences and stories of recovery and empowerment.

What is the launch event? 

How do I get tickets? 
SRT Launch Event tickets are $10 per person. All ticket sales will go towards funding for the
SRT. Tickets are available via Eventbrite.

Please note that guests can opt to have their ticket subsidised (paid for) by The STOP
Campaign by using the promo code ‘STOP2022’ at checkout. You do not need to demonstrate
any financial need in order to have your ticket subsidised by The STOP Campaign.

 
For more information and to secure your tickets 

 

https://twitter.com/stopcampaignaus?lang=en
https://www.facebook.com/thestopcampaignAUS
https://www.linkedin.com/company/thestopcampaign/
https://www.instagram.com/thestopcampaignaus/?hl=en
https://twitter.com/stopcampaignaus?lang=en
https://www.facebook.com/thestopcampaignAUS/
https://www.eventbrite.com.au/e/safe-response-toolkit-launch-event-tickets-296161686577?fbclid=IwAR1nvTLr_e0QhALxWxOCApC2Xa9rXZa3BSvxoBrFfJW-TvDc0BehfoId5SA
https://www.eventbrite.com.au/e/safe-response-toolkit-launch-event-tickets-296161686577?fbclid=IwAR1nvTLr_e0QhALxWxOCApC2Xa9rXZa3BSvxoBrFfJW-TvDc0BehfoId5SA
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Where do you want to SRT to be distributed? 

How do I get involved? 

We plan to print and distribute approximately 1,000 copies of the SRT around
Canberra and the ACT in 2022. We aim to target learning communities,
medical, legal and community centres, crisis support centres and relevant
workplaces. To increase the impact and reach of the SRT, emphasis will be
put on marginalised groups within our community. This includes those who
may have less access and knowledge on areas the SRT covers. If you know
of venues that could use copies of the SRT, we'd love to hear from you! Help
us make the resource as accessible as possible. 

We are currently looking for community input into a distribution strategy that
maximises the SRT’s outreach and accessibility in the ACT. Use the QR code
found at the bottom of this page to provide your input and thoughts in a
google form. Alternatively, contact us on our email
general@thestopcampaign.org.au or on any of our social media platforms
linked below. 

we want to
hear from

you 

We are looking for suggestions of specific
places for the SRT to be distributed in its
hard copy form so please ensure that the
description you provide is clear and can be
found online. If possible, please include
any contact details for venues and centres
where relevant. 

https://forms.gle/ZkhS964BqNQ2tTwUA

https://twitter.com/stopcampaignaus?lang=en
https://www.facebook.com/thestopcampaignAUS
https://www.linkedin.com/company/thestopcampaign/
https://www.instagram.com/thestopcampaignaus/?hl=en
https://twitter.com/stopcampaignaus?lang=en
https://www.facebook.com/thestopcampaignAUS/
mailto:general@thestopcampaign.org.au


Follow Us On Social Media

@theSTOPCampaign @STOPCampaignAUS 'The STOP Campaign'

The team is pleased to announce that the bulk of the research, writing and design of the SRT
has now been completed. This has involved in-depth research and consultation from
community stakeholders to ensure that the information in the SRT is accurate and
comprehensive. These consultations will continue over the next few weeks as the SRT team
works to finalise the print version of the resource.

Our progress

The Content Formulation and Design team
is responsible for putting together the
physical SRT, including content synthesis
and design. The team has been working
with the Research team to assist with
writing the SRT and putting the research
into clear information. The Content
Formulation and Design team has also
sourced all artwork from members of The
STOP Campaign, which will be included
throughout the resource. 

Content Formulation and
Design

Research
The Research team is responsible for
collating open-source research into the
services and responses available for sexual
violence within the ACT. This includes
identifying and researching key issue areas
related to sexual violence, such as the
reporting processes to police, the legal
system and medical services.The Research
team has finalised all research and has
wrapped up this week. Much of this work
involved trying to find as much detail as is
available online and to identify gaps for
consultation. The Research team also
assisted with writing the SRT and pulling all
their research together. Now, the team can
focus on helping out with the review
process, finalising endnotes and getting the
SRT ready to be published!

Team updates

We have also been successful in our bid to
have a mobile app version of the SRT
created by students at Kings Own Institute.
This ambitious project has already
commenced and aims to be operational by
November 2022. 
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Stakeholder Engagement 
The Stakeholder Engagement team is
responsible for consulting with the
organisations and services that are included
in the SRT. They ran multiple information
sessions from December 2021- February
2022 informing stakeholders and the
broader community about the SRT and how
people can get involved. More recently, the
team has been assisting with engaging
stakeholders to review draft chapters and
also assisting the Events team with finding
speakers for the launch event. In the
coming months, the Stakeholder
Engagement team is focusing on engaging
the community to get people on board with
distribution of the SRT within their
communities and organisations.

Advertising and
Communications
The Advertising and Communications team
is responsible for producing outreach
materials and advertising the SRT.
Recently, the team has been working to
produce advertising materials for artwork
sourcing with posts on Instagram, Facebook
and LinkedIn. The team has also been
working to produce this newsletter and
putting up posters about the launch event
across the ACT community. 

Web Design
The Web Design team is responsible for the
creation and maintenance of the online
SRT. The team has been continuing to
develop the website by aligning it with the
design of the physical SRT. There have
been some design features that have been
implemented online, such as the self-care
aspects of the SRT, like the word search.
The team will continue to work and finalise
the website before the launch event with
input from the leadership team.  

The Events team is responsible for
organising the SRT launch event. The
team has confirmed The RUC as the
venue for the event, which will be held on
Sunday 22 May at 2pm. Advertising has
begun online across Instagram, Facebook,
Twitter and LinkedIn. Ticket registrations
have also been opened to the public and
they have been reaching out to speakers to
speak about the impact of the SRT in the
community. 

Events 
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Answer

SRT Stakeholder
Engagement Insight
A Q&A with an SRT Team member 

Chloe Heiniger (She/Her)
Stakeholder Engagement Team member

Question

Question

I have thoroughly enjoyed engaging with like-minded individuals to
complete an important and unique resource. On the Stakeholder
Engagement team, I have had the opportunity to get to know my fellow
team members in a relatively informal setting. This has enabled me to
explore a broad range of skills such as email drafting, reviewing and
editing, public speaking and Canva design. I am so proud to be a part
of this project and I am really excited for the conversations that will
hopefully come out of the distribution of the SRT.

Answer

Question Answer

What has your experience been
so far since working on the
SRT?

Why did you join the SRT?

Have there been any stakeholders
you have found since being on the
team you have found personally
interesting and if so, why?

I was personally impacted by sexual violence last year and
became increasingly concerned by the haphazard and limited
way that information is presented to victim-survivors. Hearing
about the SRT project through friends on social media inspired a
lot of hope in me. The idea of having a comprehensive package
of information for survivors is something that I consider extremely
necessary, not only in the Australian Capital Territory but across
Australia entirely. 

Women With Disabilities ACT raised a query in one of our recent
information sessions about how the SRT's accessibility could be
improved, with the online version possibly being able to
accommodate those who have visual impairments. Engaging with
this stakeholder helped me recognise how this resource is only
effective if it is able to reach as many people as possible. A
significant aspect of ensuring this reach is to cater to the needs of
marginalised groups in our community. 



Katherine Page (She/Her) 
Content Formulation and Design Team member

Question
Answer

SRT Content and
Design Insight
A Q&A with an SRT Team Member 

Answer

Question

AnswerQuestion

What have you enjoyed so far
about working on the SRT
project?

What is something you have found
interesting since working with the
Content and Design team?

Looking forward, what do you
hope to achieve through working
on the SRT project?

Working on the SRT has been a fantastic experience. I
have learned so much more about The STOP Campaign,
and working alongside a group of like-minded people who
are all incredibly passionate about the cause has been
extremely rewarding. The best part is seeing us get closer
and closer to the finished product as a team. I am so
excited to see all our hard work pay off. 

I have found it fascinating to learn about the many
avenues available for people to get support after
experiencing sexual violence. Many people aren’t
aware of the options available to them. Having this
information all in one place will make it so much
easier for people to navigate the process of seeking
support. 

I hope that the SRT will equip the community with
knowledge on how to respond to incidents of sexual
violence, will connect them to important resources, and will
remind victim-survivors that there is support for them and
that they are not alone. The SRT will make this information
much more accessible, since we plan to make it available
electronically and distribute the hard copy to legal, medical
and educational settings across Canberra. 


