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This Annual Report has been prepared
on the lands of the Ngunnawal and

Ngambri peoples, who are the
Traditional Custodians of the ACT. The
STOP Campaign acknowledges and
respects the continuing culture and
contributions First Nations peoples
make to the life of this region. We

especially thank the wisdom, guidance
and openness of all First Nations

peoples. We pay respects to Elders
past, present and future. We

acknowledge that sovereignty has
never been ceded. Australia always
was, and always will be, First Nations

land.
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MESSAGE FROM THE

FOUNDER & DIRECTOR

Activism. Awareness. Education. Empowerment. 

These four pillars form the core of The STOP
Campaign’s work, and will continue to do so moving
forward. Sexual violence is rampant in today’s
Australian society and has been throughout history.
The progress being made, especially in the last few
years, has been inspirational and impactful albeit
minimal at the same time. We can do better than this. 

After sharing their experience of being sexually
assaulted in our Reclaim the Narrative Video Series,
one brave survivor asked, ‘Are you listening now?’.
Such an expression made my heart sink. YES - we are
listening, and we are deeply sorry that our society and
community has failed to listen and support sooner.
Ignoring, ostracising and disbelieving victim-survivors
of sexual violence is wrong. It’s pervasive. It’s time to
stop. 
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Camille Schloeffel (she/her)

Are you listening now?

This country and its institutions use tactics of coercion, control and abuse of power every
single day to silence victim-survivors and ensure that barriers to their empowerment remain
in place. These are the same tactics that perpetrators of sexual violence use to belittle and
abuse their targeted victims. This abuse of power has recently been brought to the fore of
public awareness, most notably by the brave victim-survivors who came forward with their
experiences in 2021. I commend the survivor-advocates who continue to work tirelessly to
bring public attention to the issue of sexual violence and its pervasiveness within our highest
and most powerful institutions.

We have the right to live
free from sexual violence,

while maintaining the
right to sexual wellbeing.
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Camille

ACT Reform

Our movement is growing

We have the right to live free from sexual violence, while maintaining the right to sexual
wellbeing. 

I have been fortunate enough to advocate for substantial change in sexual violence
prevention and response through the ACT Government’s Sexual Violence Reform Program. I
sat on the Prevention Working Group, and two Executive Committee members, Bianca Nicotra
and Carla Bennett, represented The STOP Campaign on the Response Working Group. This
reform work has been an enlightening experience. It has reinforced our Campaign’s stance
that, when advocating for socio-cultural change, we must approach the issue of sexual
violence and victim-survivor empowerment through a harm-reduction lens while also
promoting sexual wellbeing as an alternative to sexual harm.

In December 2021, the final report on this work was released. You can read the report here. 

The sexual violence prevention and response movement in Australia only continues to grow
stronger. The STOP Campaign’s expansion moving into 2022 is an example of this growth. The
Campaign will begin the 2022 term with 46 team members, and an additional 21 community
members on the Safe Response Toolkit subcommittee. I am so excited to see what the next
year brings with such a passionate group of people who are committed to changing the
toxic socio-cultural environment we live in.

To celebrate the year, I asked members how they would describe their experience on the
Campaign. The next page reveals some of their answers. 

https://www.communityservices.act.gov.au/sexual-assault-prevention-and-response
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“... My experience with the Campaign has been nothing but positive. It has given me the
opportunity to learn about sexual violence and intersectional feminism and take on leadership
opportunities. It has given me a safe space to share my story and members have fostered a
safe and inclusive place to do so. I’ll always be grateful for the courage and support that the

Campaign has given me as a survivor and member of the Campaign.”

“I find working with STOP really beneficial to my mental health. I found it really overwhelming
and upsetting earlier this year when the news was saturated with sexual violence-related

news. STOP gave me an avenue to talk about these issues with a group of people that I trust
and respect, and also gave me the feeling that I was actually doing something to address the

issue, even just in my own small community.”

“... Despite not knowing too much about the topic of sexual violence, I was immersed in the work
that The STOP Campaign does and find it extremely rewarding to put my hand up and get
involved. Overall, a lovely campaign full of inclusive and intersectional members who have

shaped who I am today.”

“The Campaign has given me an opportunity to support a cause that I am passionate about. I
believe joining the Campaign is the best way for a university student to begin advocating for and

contributing to positive change in sexual violence prevention in universities and society as a
whole.”

“It's an incredibly organised, thorough, thoughtful and supportive Campaign to become involved
in. I have worked in a number of professional environments including in state and national

institutions, including Government and Non-Government, and I have been so impressed by the
measures in place to work towards the Campaign’s goals and mission but also to ensure

members are happy, safe and included.”

“... My experience on the Campaign has been an overwhelmingly positive one, despite the work
being in the sexual violence space which is inherently challenging and deeply harrowing. I have
been able to grow as an activist, improve as a team-member and develop as a professional. I
would encourage anyone considering becoming involved in the Campaign to take the plunge.

You will not only engage in meaningful work, be a part of a team of like-minded individuals, and
have incredible mentors - but you will grow as an individual to become a better version of

yourself.” 
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MEET THE EXECUTIVE

 

Carla Bennett
(she/her)

Campaign Manager

I am incredibly excited to be continuing my work on the Executive
Committee this year to drive the future direction of The STOP
Campaign in the role of Campaign Manager. Since joining in 2020,
I have watched STOP challenge the socio-cultural norms that
allow sexual violence to be a consistent issue in our community.
Through Campaign initiatives such as The Empowerment Program
and The Video Series, we have raised awareness of the prevalence
of sexual violence within our community and built supportive and
safe spaces for those affected by it. However, our work will not be
finished until lasting change is made. Hence, in 2022 I am
determined to expand the outreach of the Campaign through
working with like-minded individuals and organisations to change
the ways in which we approach topics of sex and sexual violence.
As Campaign Manager, I hope to expand STOP through inspiring

creative thinking among members to drive future initiatives that will ultimately bring us closer to
the goal of ending sexual violence. In 2022, I pledge to continue to advocate and demand change
on behalf of my friends and members of the broader community to create an environment that is
safe, accepting and appreciative of all. Together, we can change the narrative of sexual violence
in Australia, and I cannot wait for the challenges and opportunities that 2022 will bring. 

Luke Bennett
(he/him)
Treasurer

Hey everyone! I am delighted to be part of the Executive Team for
2022. Since coming into the Treasurer role in April 2021, it has been
nothing short of an amazing opportunity. While being new to the
Campaign this year, I have been amazed with the positivity of the
team. I look forward to applying the skills I learn through my
degrees towards a cause that I am passionate about. I am
grateful to be able to work with the Campaign and contribute
towards empowering the community, whilst promoting safe
spaces for everyone. In 2022, I envision that The STOP Campaign
will continue to expand into more communities in the ACT. By
developing relationships with external partners and sponsors, I
intend to strengthen the Campaign’s outreach platform to assist in
addressing sexual violence in our community, as well as promoting
sex positivity and wellbeing. Building on this, I will strive to

consolidate the Campaign’s financial position through actively seeking new funding opportunities
and planning effectively for project expenditure. In doing so, I hope the Campaign will continue to
grow in the coming years, that our voices will be heard and that change will happen. 
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Angela Chen
(she/her)

Teams Coordinator

Hi everyone! I’m Angela and I will be the Teams Coordinator
for the 2022 term. Since joining the Campaign in 2019 as a
Collective member, I have been privileged to have held a
variety of positions. As Deputy Campaign Manager in 2021, I
oversaw the Events and Public Engagement teams in
achieving their goals. In this coming term, I am incredibly
excited to continue in this capacity, particularly through
continuing to work with both teams to expand the
Campaign’s outreach beyond the ACT and run new thought-
provoking events such as our Starting the Conversation event.
Over the past year, sexual violence has been at the forefront
of the media and while progress has been made, we still have
a long way to go. Similarly, The STOP Campaign has made
strides in establishing ourselves within the ACT community in 

Lara Woolley
(she/her)

Programs Coordinator

2021. We hope to continue this momentum into 2022 with our Safe Response Toolkit and
other exciting initiatives. 

Hi everyone! I’m Lara and I am delighted to be the Programs
Coordinator for The STOP Campaign in 2022. I first joined the
Campaign in 2019, because I wanted to be a part of the
change I wish to see in this world, and more specifically, help
create a ‘consent culture’ on Australian university campuses. In
my years on the Campaign I have had so many amazing
experiences, including developing the College Program, a
workshop that facilitates inclusive, trauma-informed
conversations around sexual ethics and wellbeing. In 2022, I
hope to continue to develop and deliver Campaign programs
in the hope of educating and empowering young people in our
community. This will include continuing our established
Empowerment Program and College Program, as well as 
piloting an internal Professional Development Program for Campaign leadership, developing
them as intersectional feminist advocates, and as professionals. I also hope to continue to
build relationships with external stakeholders and organisations to address the prevalence
of sexual violence in our community. I am particularly excited to continue to be a part of
Sexual Health and Family Planning ACT (SHFPACT)’s Youth Advisory Group to work to
develop policies and programs for young people. 
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Eleanor Noorli
(she/her)
Secretary

Hey everyone! I’m Eleanor and I am the Secretary for 2022. I
found out about The STOP Campaign through a few friends
who were members in 2021. I joined the Campaign because I
wanted to normalise starting the conversation and raising
awareness of topics surrounding sex and sexual violence. By
being on the Campaign, I have enjoyed being part of the Safe
Response Toolkit, especially developing its design and
planning the launch event, which will occur in 2022. My main
goal for this term is to diversify STOP membership and
develop the knowledge and skills of members through
initiatives offered by the Campaign. I aim to do this through
monthly engagements with Collective members and opening
up opportunities for under-represented groups, such as
people of colour, Aboriginal and Torres Strait Islanders and 

international students. Furthermore, I would like to provide professional development
opportunities for STOP volunteers to develop their skills through education, training and
development of communication skills. In the coming year, I am looking forward to taking
part in STOP initiatives and developing my knowledge about topics surrounding sexual
violence. I am hoping to further grow my leadership and develop new skills that I can take
into my future. 



Who we are:
The STOP Campaign is a grassroots movement empowering young people to create
and sustain positive socio-cultural change regarding sex and sexual violence through
starting conversations and breaking down stigmas. We are focused on tackling sexual
violence in Australian learning communities through empowerment, education,
activism and awareness. We are a volunteer-run intersectional feminist organisation
that values intersectionality, integrity, respect and passion. 
 
What we do:
Since our inception in 2018, The STOP Campaign has successfully implemented a
number of projects in the ACT. These include the creation of educational materials
and resources on safe sex and consent, sexual violence, and sex positivity; facilitating
peer-led education sessions in university colleges; facilitating programs for young
people (particularly victim-survivors) focused on empowerment and confidence; and
building a platform for victim-survivors in our community to publicly share their
experiences and journeys towards healing. This year, we commenced our Safe
Response Toolkit, a resource catered to provide information to victim-survivors and
their supporters on how to access support services and navigate the reporting
options available in the ACT.
 
How do we do it:
Our goal for the next 12 months is to expand our outreach and audience to the wider
Canberra community, through continuing our ongoing projects such as the
Empowerment Program, College Program and Safe Response Toolkit. We will continue
to be led by students and young people, as we believe this allows us to connect with
those in learning communities through shared lived experiences. Learning
communities play a vital role in the formation of people’s worldviews and as they
enter and exit these environments, we aim to create a long-lasting positive impact on
their lives.

ABOUT US

ANNUAL REPORT 2021   |   9



01
INTERSECTIONALITY

We value inclusivity of
all people, regardless
of their sexuality,
gender, race, political
beliefs, religion,
disability and cultural
background.
We are an
intersectional feminist
organisation.

02
RESPECT

We believe victim-
survivors, and aim to
defend and respect
their decisions and
voices.
We foster safe
conversations and
promote respectful
behaviour.
We encourage
intersectional and
inclusive discourse.

03
INTEGRITY

We lead by example
and demonstrate
accountability.
We are open and
honest in our
communications and
actions.

04
PASSION

We foster individual
agency within the
scope of the
Campaign goals.
We share our passion
with the community
through public.
engagement initiatives
both in-person and
online.
We embrace and
inspire change.

VISION
We envision a world where Australian
learning communities are free from
sexual violence and stigmatisation.

MISSION
We are a grassroots movement
empowering people to create and
sustain positive socio-cultural change
in Australian learning communities
through empowerment, education,
activism and awareness.OUR VALUES
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Foster relationships with external stakeholders, organisations and community
groups working towards similar goals.
Hold institutions accountable for their prevention of, and response to, sexual
violence within their remit. 
Promote socio-cultural change in the internal processes and practices of
institutions that can:

aid in the prevention of sexual violence,
prioritise and support the wellbeing of victim-survivors,
make reporting of sexual violence safe and accessible,
provide opportunity for restorative justice for victim-survivors,
reduce vicarious trauma and burnout, and
work towards the rehabilitation of perpetrators.

Work to bring about broader structural change through engagement in
government and community advisory groups.  
Create and sustain positive socio-cultural change through public engagement
strategies. 
Advocate for victim-survivors through engagement with media.

ACTIVISM

OUR GOALS
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Raise awareness and destigmatise conversations surrounding sexual violence and
sexual wellbeing through:

public engagement strategies to inform and engage the wider community,
planning and facilitating public events,
organisational publications such as The STOP Campaign Zine and Video series,
engagement with media, and 
providing educational resources that are accessible to individuals from
culturally and linguistically diverse backgrounds. 

Raise awareness on the importance of trauma-informed, culturally sensitive, and
inclusive language when discussing issues of sexual violence and sexual wellbeing.

AWARENESS



Provide avenues for victim-survivors to share their stories safely through creative
mediums, such as through publications, with media and public events. 
Create safe, autonomous spaces for members of our community, including victim-
survivors.

Create a safe space where victim-survivors feel able to connect with each
other, ultimately building a supportive community of like-minded individuals. 
Provide and facilitate programs that cultivate growth, foster empowerment and
build a supportive community.

Develop and facilitate workshops, in collaboration with community stakeholders,
that can be delivered to diverse community groups, including empowerment of
victim-survivors, high school students, cis and trans women and non-binary
people. 

Develop and facilitate peer-based advocacy initiatives and events that educate
young people in the community.

Facilitate safe, trauma-informed conversations surrounding topics of
responding to disclosures, reporting sexual violence, vicarious trauma, and
being an effective bystander.
Destigmatise having open conversations about sexual wellbeing, enthusiastic
consent, sexuality, sexual pleasure, bodily autonomy and respectful
relationships. 

Provide educational resources to external stakeholders, organisations and
community members.
Be proactive, working to constantly review and improve our strategies through
seeking and applying feedback. 

EMPOWERMENT

EDUCATION
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OUR ROADMAP

Produced and released the Reclaim the Narrative Video Series.
Piloted the Empowerment Program.
Advisory member of the Prevention and Response Working Groups of the ACT
Government Sexual Violence Reform Program.
Had a presence within ACT university communities.
Furthered our relationship with Sexual Health and Family Planning ACT (SHFPACT).
Co-founded Students Rise International (SRI), an international network connecting
campaigners, activists, grassroots groups and organisations addressing sexual
violence and misconduct in learning communities, alongside: 

End Rape on Campus (US),
Do Better Campaign (US),
Students for Consent Culture (CAN),
Gender Mobile Initiative (NGA),
SSHOC - Stop Sexual Harassment on Campus (NZ),
Not On my Campus UK (UK), and
UCC Feminist Society (IE).

Launch the Safe Response Toolkit: A Toolkit for Sexual Violence Victim-Survivors and
Their Supporters.
Expand our Campaign to other Australian learning communities. 
Produce and refine our College Program workshops, facilitating them within the
team and for external groups. 
Facilitate one-day Empowerment Program workshops.  
Commence an internal Professional Development Program for members. 
Pilot the Starting the Conversation Event Series.
Distribute resource packs in ACT learning communities.
Host educational workshops with external stakeholders and community members.
Launch The STOP Campaign newsletter to educate the community on our initiatives
and impact. 

2021 

2022
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Continue to share stories through creative mediums and public engagement. 
Further assess and improve our continuing projects, making them available for a
wider community and audience, including:

Empowerment Program, 
College Program,
Internal Professional Development Program,
Starting the Conversation Event Series,
Newsletters and Resource Packs. 

2023
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Exciting things ahead: The Safe Response
Toolkit
29 April 2021: The STOP Campaign was
announced as a recipient of YWCA Canberra’s
Great Ydeas Small Grants Program to fund our
newest project: The Safe Response Toolkit
(SRT).
July 2021: The SRT project commenced with a
team of more than 50 subcommittee
members from STOP and the community,
across six portfolio teams. 

Our year
November 2020: Welcomed our 2021 team,

including 12 team members and 9 Collective
members, at the AGM, followed by our two-

day team training weekend.

Reclaiming the Narrative
21 February - 28 March 2021: Reclaim the
Narrative Video Series was released, with nine
brave survivor’s stories shared in video form.

Empowering our community
27 February - 3 April 2021: Hosted our first six
week Empowerment Program in partnership

with YMCA Leumeah Lodge.

Making our voice heard
2 June 2021: Camille Schloeffel, our

Founder/Director, was invited to be a member
of the Prevention Working Group of the ACT

Government’s Sexual Violence Reform
Program. 

3 September 2021: The STOP Campaign
presented the SRT to members of the ACT

Sexual Violence Reform Program’s Prevention
and Response Working Groups.

10 September 2021: Bianca Nicotra and Carla
Bennett, our outgoing and incoming

Campaign Managers, were invited to join the
Response Working Group.
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HISTORY OF THE

STOP CAMPAIGN

2021

https://ywca-canberra.org.au/get-involved/great-ydeas/
https://www.communityservices.act.gov.au/__data/assets/pdf_file/0006/1915332/CSD_SAPR_approved_WCAG_plus.pdf


Expanding our outreach
27- 28 July 2021: The STOP Campaign

attended the ANU, ACU and UC Semester 2
Market Days - an exciting opportunity for STOP
to tap into more tertiary learning communities. 

A new partnership
17 September 2021: Camille Schloeffel, Carla
Bennett and Bianca Nicotra, on behalf The
STOP Campaign, presented at the Sexual
Health and Family Planning ACT (SHFPACT)
Youth Advisory Group, continuing our
partnership to prevent sexual violence and
promote sexual wellbeing.

Wrapping up 2021; Looking ahead to the
next year

August - October 2021: 2022 Executive
Committee began a handover and training

program under the supervision and guidance
of the Director.

November 2021: Welcomed our 2022 team,
including 13 team members and 33 Collective

members, at the AGM, followed by our four-
week training period. 

2022: Sustaining the momentum
13 December 2021: The Steering Committee’s
report of the ACT Government’s Sexual
Violence Reform Program was released
publicly.
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LEADERSHIP

REPORT

2021 has been a year unlike any other - not only due to the ongoing COVID-19 pandemic,
but also due to the significant progress made within the sexual violence space. During our
first term with a full official team in place, The STOP Campaign made strides in expanding
our outreach into new communities through recruitment, our projects and increased
community engagement. 
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Working in a COVID safe world
As the COVID-19 pandemic continued throughout
2021 with lockdowns across the country, The STOP
Campaign continued to undertake the majority of
our work online. Although we were fortunate enough
to pilot our Empowerment Program and attend
university Market Days across the ACT in person, we
continued to use online platforms to meet and work
together on our ongoing projects to maintain the
safety of campaign members. Having operated
online for the majority of 2020, we were already
familiar with some of the challenges associated

with working virtually, including decreased motivation and productivity at times. However,
working online also allowed for increased flexibility for team members, as well as new
learning opportunities, ultimately helping us to grow and adapt. Having this experience
helped us to navigate working on our upcoming projects including the Safe Response Toolkit
(SRT), and even hold social events! Additionally, operating online allowed us to expand our
membership interstate and overseas. We envision that our work in the coming year will
continue to be based online as we balance working virtually and in person.

Internal team 
2021 was our first official term completed with a full team and Executive Committee in place.
It was filled with new opportunities to expand our team, experiences that created change for
the better, and an exciting new project which called for engagement from additional parts
of the ACT community. As our first official term as an unincorporated association with a full
team, we encountered many learning curves, as new teams often do. In piloting our
Empowerment Program, we discovered that there was a gap in the handover and oversight
of the program in its delivery stage. To mitigate this in future programs, we have
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introduced the position of Programs Coordinator to the Campaign’s Executive Committee.
From 2022 onwards, the Programs Coordinator will be responsible for overseeing the
Campaign’s three core programs (the Empowerment Program, the College Program, and
the Professional Development Program) through creatively leading these with assigned
team leaders. 

The start of our SRT project was a highlight of the year as we embarked on creating a
resource that will have a positive impact on the community around us. So that we could
best undertake this task, we decided to open subcommittee membership to the wider
community. As a result, we have approximately 20 non-STOP members assisting us with
the creation of the SRT resource and associated elements. This has allowed individuals in
the community to take part in a STOP project without having to go through the processes of
becoming a formal member of the Campaign, while providing an opportunity to learn
more about STOP and the work we do. We are pleased to be welcoming some of our
subcommittee members onto the Campaign formally for 2022.

Community engagement and impact
This year, The STOP Campaign aimed to expand our projects and initiatives beyond the
ANU and into other learning communities. Through our Empowerment Program, SRT, Market
Days and other speaking events, we were able to engage members from various parts of
the ACT community that expand beyond our roots at the ANU. 

Throughout the year, the Campaign strengthened its media outreach on social platforms,
such as Facebook and Instagram, through regular posts and engaging content. With an
amazing Public Engagement Team, the Campaign was able to post regularly and share
information on a variety of different topics including mental health, Trans Awareness and
sex positivity. We also started to utilise other popular platforms, including Tiktok and
Linkedin, which we hope to continue in the coming years. 

With our expansion into new groups within the Canberra community, The STOP Campaign
has been able to strengthen its network with like-minded organisations. Through our
representation on the Prevention and Response Working Groups as part of the ACT
Government’s Sexual Violence Reform Program, we were able to spark new connections
with colleagues working in the space. Engaging in this reform program enabled us to learn
more about the inspiring work being undertaken by other advocates and organisations, as
well as an opportunity to bring the perspectives of young people to the table in how the
ACT Government can prevent and respond to sexual violence.



PROJECT

REPORTS
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RECLAIM THE NARRATIVE

VIDEO SERIES

The STOP Campaign’s vision is to see Australian learning communities free from sexual
violence and stigmatisation. In sharing victim-survivors' stories, we aim to provide a
platform for empowerment, through showing that they are not alone, and by drawing
focus to the issue within the university space. By sharing these stories in creative,
appropriate and respectful ways, we aim to encourage open conversations about sexual
violence and related issues, and break down stigmas that are targeted towards victim-
survivors.
 
In 2021, we released nine victim-survivors’ stories through our ‘Reclaim the Narrative’ Video
Series, inspired by the stories produced in the ‘Reclaim the Narrative’ Zine, released in 2020.
The authors of these stories were given creative freedom in deciding how they wanted
their story to be portrayed. Some envisioned specific motifs and imagery that they wanted
to accompany their story, whilst others were happy to give full artistic licence to the team
in creating a visual experience for their story. 
 
The production of each video was done by a large number of team members, each with
varying levels of creative direction and guidance by the victim-survivor. In some cases,
audio was recorded separately to the video, to emphasise that the actors in the videos
were not the victim-survivors sharing their stories. In other cases, the victim-survivor was
the star of the video, reading their own story. Following the filming process, the videos were
edited by the team members individually at first, then together as a team, to ensure
continuity across the series. The final video was edited by the amazing Marisa Martin and
team at Enemies of Reality, who brought the intricacies of the video to life using animation. 
 
The videos were released across The STOP Campaign’s various social media platforms
during March 2021, each featuring a content warning to ensure viewer awareness of the
potentially triggering content, and each giving acknowledgement to the victim-survivor. To
date, the videos were viewed 1,057 times collectively on Instagram; 4,409 times on
Facebook and 215 times on YouTube. 
 
We want to thank the brave and empowered victim-survivors who told their stories for
bringing awareness to sexual violence, breaking down stigmas, and opening the space for
other victim-survivors to know that they are not alone. 
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https://www.enemiesofreality.com/
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Reclaim the Narrative Trailer

'They Say That The Devil Is In the Act Itself'
by Y.A.S.W.I

'Cheers To That' by R.M.

'How I Lost and Found Myself Again' by Mia

'June 11, 2011' by S.E.H.

'I'm Not My Trauma' by E.L.

'After Life' by A.J.

'Thin Paltry Paper Man' by Fuchsia

'Slut' by Alice Liddell

'One Year On' by Mina

https://www.youtube.com/watch?v=-WNS_ya49lk&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=4&ab_channel=TheSTOPCampaign
https://www.youtube.com/watch?v=Q7_oRI9gYmA&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=2&ab_channel=TheSTOPCampaign
https://www.youtube.com/watch?v=xzPpnVdpuAw&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=3&ab_channel=TheSTOPCampaign
https://www.youtube.com/watch?v=4DQnC1U9OLA&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=1&t=8s&ab_channel=TheSTOPCampaign
https://www.youtube.com/watch?v=vt9yebf6iN0&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=8&ab_channel=TheSTOPCampaign
https://www.youtube.com/watch?v=-mhtR3WKzyw&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=10&ab_channel=TheSTOPCampaign
https://www.youtube.com/watch?v=7MhUADwxmNg&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=7&ab_channel=TheSTOPCampaign
https://www.youtube.com/watch?v=lB5iKJwyHE0&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=6&ab_channel=TheSTOPCampaign
https://www.youtube.com/watch?v=DC1ljg6eACg&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=5&ab_channel=TheSTOPCampaign
https://www.youtube.com/watch?v=gtmhrtsnwEs&list=PLjg4504Q3ExZxunPaWB5Y7Hq924krmCNS&index=9&ab_channel=TheSTOPCampaign


EMPOWERMENT

PROGRAM
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The Empowerment Program was a six-week program designed to cultivate growth, foster
empowerment and build a supportive community in a safe, trauma-informed environment.
The Program was created to address the needs in our community to work with cis and
trans women and non-binary folk to feel empowered, listened to and safe. Ultimately, the
Empowerment Program was created and facilitated with the aim not only to foster courage
and strength, but to allow participants to learn new, accessible skills and create
relationships with organisations, local leaders and build a sense of community with other
participants and members of The STOP Campaign.
 
We piloted this unique program for the first time from February to April 2021 for six weeks.
The Program was open to cis and trans women and non-binary folk based in Canberra,
between the ages of 18 and 25. It involved six in-person sessions with one session each
week, and online engagement in-between. The six sessions were as follows:

Week 1: Empowerment (Introduction) 
Week 2: Recharge and Self-Care
Week 3: Educate and Connect 

Week 4: Confidence and Activism 
Week 5: Creativity and Passion 

Week 6: Deep Breath; Reach Out (Conclusion) 

The Empowerment Program contained a theoretical aspect, involving team building
activities and panel speakers, and a physical aspect of building self-defence skills
facilitated by Canberra Aikido. The theoretical aspect of the Program was facilitated by
professionals and community leaders from diverse backgrounds and perspectives,
intending to provide a unique opportunity for participants to connect with local
organisations and individuals in an intimate setting. The physical aspect aimed to empower
participants through encouraging them to feel strong and resilient. This was achieved all
while providing a safe space where participants feel able to connect and grow. To reach
these ends, we ensured the Empowerment Program was trauma-informed and safe,
particularly as we are committed to preventing vicarious trauma and re-traumatisation. 



“I really enjoyed it, everyone was super supportive.”
“I felt heard, supported and safe.”
“Facilitators were wonderful and engaging.”
“It was also good to do it in a group of women, it was really welcoming.”

It is with great pleasure that we can reflect on the successful pilot of the Empowerment
Program in 2021. The Empowerment Program was led by Audrey Mims, our 2021 Lead Events
Coordinator, with assistance from the Events Officers, Issie Cameron and Aline Damaj. The
Program itself was facilitated by Audrey, Camille Schloeffel (Director) and Carla Bennett
(Secretary). The success of the pilot program was the result of hours of hard work by
everyone who volunteered in the planning and facilitation processes to assist in drafting
emails, attending meetings, providing creative input, attending the sessions, and more. 
 
Feedback received from The Empowerment Program participants was incredibly positive,
with many sharing that the Program’s theoretical and self-defence aspects were enjoyable
and trauma-informed. All participants said they would recommend the Program to others,
and that they would be interested in hearing more about The STOP Campaign and how to
get involved. 
 
The Empowerment Program also presented a valuable opportunity for The STOP Campaign
itself to form relationships with community organisations, local activists and inspirational
leaders including the YMCA and Canberra Aikido. All stakeholders engaged through the
Empowerment Program have expressed ongoing interest in The STOP Campaign and its
initiatives.
 
Some reflections from participants:

 
For 2022 and beyond, we intend to recreate and tailor the Empowerment Program, for
example, through individual sessions and masterclasses adapted with varying content
structured for new audiences. Particularly, we believe the Program would be well suited to a
masterclass format presented to high school audiences, in line with The STOP Campaign’s
goal to expand to new members of the Canberra community.
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Raise community awareness about sexual violence,
Advocate for victim-survivors and their rights,
Inform victim-survivors, their supporters and the general community about
the available avenues after an experience with sexual violence, and
Empower victim-survivors to seek help.

The SRT has been made possible by YWCA Canberra through their 2021 Great
Ydeas Small Grants Program. Camille Schloeffel, on behalf of The STOP
Campaign, was awarded $2,500 to commence this project.

WHAT IT DOES
The SRT’s primary goals are to: 

The information provided by the SRT of support services and reporting avenues
allows greater autonomy and choice for victim-survivors. Ultimately, the SRT will
help victim-survivors to heal and thrive. 

SAFE RESPONSE

TOOLKIT 
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WHAT IT IS
The Safe Response Toolkit: A Toolkit for
Sexual Violence Victim-Survivors and Their
Supporters (SRT) is a physical and online
resource that provides information to
victim-survivors of sexual violence and
their supporters about how to safely
respond to sexual violence disclosures
and access support services in Canberra.
The SRT will be available online and
distributed via hardcopy across the
community, targeting legal, medical and
education settings in Canberra.



PURPOSE AND IMPACT
The SRT is needed in the ACT because of the current lack of clear, trauma-
informed and accessible information available for victim-survivors and their
supporters regarding the personal, legal, and medical considerations when
disclosing and reporting sexual violence. Information on these topics that is
currently available in Canberra is often vague, outdated and spread across
multiple different websites and platforms, making it difficult to access and
understand. 

The SRT will provide clear, accurate and easily accessible information about
the process of seeking support following an experience of sexual violence. We
hope that the SRT can alleviate some of the complexities involved in police,
legal and health processes, in turn making the process of seeking support less
intimidating, and ensure that victim-survivors ultimately feel empowered to
access the support they need. 
Addressing sexual violence in Canberra through this comprehensive resource
will also work to destigmatise disclosures and encourage broader behavioural
and cultural change. 
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Key definitions and concepts to
understand sexual violence,
sexual health and wellbeing,
How to safely respond to
disclosures,
The process of reporting sexual
violence to police and their
investigations,
Criminal justice and legal
avenues, including criminal,
civil and restorative,

Options available in institutional,
workplace and education settings, 
How to access crisis and post-crisis
support services for physical and
mental health,
How to navigate the process of
sharing one’s story publicly, and
Sexual violence advocacy and
lobbying for change.

WHAT IT INCLUDES
The SRT covers topics including:
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Director and Deputy Director
(Executive Team)

The Executive Team, being the Director and
Deputy Director, is responsible for the

creative direction and leadership of the SRT. 

Event Team
The Event Team is

responsible for
organising the SRT

launch event. 

Content Formulation and Design Team
The Content Formulation and Design Team

is responsible for putting together the
physical SRT, including content synthesis

and design. 

Research Team
The Research Team is responsible for

collating open-source research into the
services and responses available for sexual

violence within the ACT. 

Stakeholder Engagement
Team

The Stakeholder
Engagement Team is

responsible for consulting
with the organisations and

services that are included in
the SRT. 

Advertising and
Communications

Team
The Advertising and

Communications Team
is responsible for

producing outreach
materials and advertising

the SRT. 

Web Design Team
The Web Design Team
is responsible for the

creation and
maintenance of the

online SRT. 

The SRT has over 50 passionate volunteers working to
produce this important resource. The project includes
the executive team overseeing the whole project and
six clear portfolio teams. OUR TEAM

Camille Schloeffel
Director

Bianca Nicotra
Deputy Director

Sophie Aboud
Team Leader

Isabella Matthews
Team Leader

Celina Diep
Team Leader

Eleanor Noorli
Team Leader

James Noonan
Team Leader

Carla Bennett
Team Leader

Luke Bennett
Team Leader

Audrey Mims
Team Leader



COLLEGE PROGRAM

The College Program is an advocacy initiative that aims to inform and support learning
communities to promote the safety and welfare of young people through educational talks
and workshops. We believe that facilitating open conversations about a variety of topics
surrounding sexual wellbeing and sexual violence empowers youth leaders to encourage
discussions amoung their peers and act as positive role models in their communities. By
empowering youth leaders and other members of the community to feel comfortable
starting these conversations, we hope to prevent sexual violence and foster safe and
inclusive spaces for all.
 
The College Program is composed of collaborative sessions in consultation with the target
audience to ensure they are most relevant to each community and its leaders. Our
suggested workshops cover themes including responding to disclosures of sexual violence,
effective bystander practices, consent and bodily autonomy and sexual wellbeing. We
provide trauma-informed, safe and inclusive resources alongside each session to aid in the
education of participants and the wider community. These resources help to continue these
important conversations beyond the workshops, covering topics such as vicarious trauma
and dispelling myths about sexuality and sexual violence. 
 
In the future, we hope to expand the College Program to cater more broadly towards more
young people within our community, and provide tailored program materials, resources
and facilitators to this end. Our vision is to curate programs that suit the institutional
requirements of respective residential halls, universities, secondary schools and community
groups in which we deliver. Moreover, we hope to develop autonomous program options for
people in our community that tend to be left behind, including gender and sexuality diverse
people, international students, people with dis/ability and chronic illness, culturally diverse
groups and victim-survivors. One of the ways we hope to achieve these goals is through
pre-emptive surveying of potential audiences to gauge their previous experience of
sexuality education, the culture of their educational, professional, or community-based
setting, and what discussions they would most benefit from. We also hope that in building
upon our relationship with Sexual Health and Family Planning ACT (SHFPACT), we can
improve our program materials, better cater towards diverse groups, and develop the
knowledge and skill set of facilitators.
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59.3% felt that the ANU did not provide an adequate education pertaining to respectful
relationships, consent, sexual violence etc.

36.2% were unsure of what policy and practices existed at ANU. 

80.3% felt that ANU did not provide a substantial, diverse and inclusive sexual education

51.3% did not believe that they were taught a sufficient sexual education prior to arriving
at ANU.

62.7% responded that Consent Matters is not an adequate tool to learn about respectful
relationships.

91.2% of students believe that peer-based learning is effective. 

50.7% did not believe that the ANU had trauma-informed policy and procedures.

Two surveys, with
370 survey responses in total
60 expressions of interest for further
discussions

Two focus groups (one non-autonomous and
one leadership-specific)
Nine individual interviews.

During the 2020 term, we conducted research with
the Australian National University (ANU) student
community, including:

OUR
RESEARCH
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Key Statistics:



ANNUAL REPORT 2021   |   29

We asked:
"What can the ANU do to make our university
safe for everyone?"

“[We need] a community-driven
response where all students and
staff are invited to have an input
in education, policies, procedures,

and peer-based learning. The
current approach has no

community consultation to
address the problem of sexual

violence, which only impinges on
improvement.” 

“[We want] accountability and
education on how students can
unlearn dangerous and unsafe

cultural/social norms about sex and
relationships.” 

“[The university should] provide
more peer learning from

students our age to create safe
environments that encourage
open dialogue about sex and

sexual violence.” 

“[We need] more rigorous training
and modules, better access to

professional mental health
services, better responses to

survivors who disclose, [and] better
lighting and physical safety on-

campus.” 

“[We need] better education about
unhealthy relationships in college,

and to shift from exclusively
stranger/danger/night out assault
narratives to centre unhealthy and
abusive relationships in the college

setting and more broadly.” 

“More substantial, diverse and
inclusive sexual education.” 

“Make policies and procedures
more visible and transparent so

that they can be readily
accessed.” 



TEAM

REPORTS
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EVENTS TEAM
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The Events Team is responsible for the planning, organisation and facilitation of The STOP
Campaign events, in line with our values and goals. The Lead Events Coordinator in 2021 was
Audrey Mims, and the Events Officers were Isobel Cameron, Lara Woolley and Aline Damaj. 

Audrey Mims

Personal 2021 Events Team highlight?
Organising and running Market Day stalls at ANU, UC and ACU for
the first time with The STOP Campaign. 

Most developed events-related skill in 2021?
Learning how to engage stakeholders in our event organising.

What does reaching out mean to you in the context of your role
in the Events Team?
To me, reaching out means to think outside the box. I’ve needed to
problem-solve to overcome challenges including approaching
deadlines, connecting with stakeholders, and brainstorming events.
Each challenge was unique and required creative problem solving
and teamwork to try new things and find solutions.

Personal 2021 Events Team highlight?
Working in a team environment and developing the Empowerment
Program. 

Most developed events-related skill in 2021?
Forming professional skills such as correspondence with
stakeholders, proofreading and engaging with the STOP community. 

What does reaching out mean to you in the context of your role in
the Events Team?
Reaching out as an Events Team member means more internal work
than reaching out to stakeholders as the first point of contact. I will
usually reach out to other team members within STOP, including the
Collective. 

Issie
Cameron
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Personal 2021 Events Team highlight?
Working with a passionate and dedicated team to plan the Starting
the Conversation event in the hope of facilitating inclusive
conversations about sex and sexual violence in our community. 

Most developed events-related skill in 2021?
Event planning and researching for the content of our events.

What does reaching out mean to you in the context of your role
in the Events Team?
Reaching out to me means finding ways to start conversations
within my broader community about The STOP Campaign’s work,
and more importantly, consent and sexual violence. 

Personal 2021 Events Team highlight?
Planning the Empowerment Program since early 2020 and watching
the vision come together was my biggest highlight, especially how
successful it was.

Most developed events-related skill in 2021?
Forming relationships with internal and external stakeholders for the
Empowerment Program and engaging with the broader STOP
community to hold the program. 

What does reaching out mean to you in the context of your role in
the Events Team?
Reaching out to me means thinking of ways to increase engagement
within STOP and externally to increase traction of our events and the
broader STOP Campaign work. 

Lara Woolley

Aline Damaj



“As a new collective member, the ANU Market Day was really exciting for me
to get involved in. Issues of [sexual violence] are so important on campus,

and I think that was reflected in how eager people were to have
conversations with us and get engaged in values and events of the

Campaign. So many Uni students from all different backgrounds come to
Market Day and it was such a wonderful experience connecting to people

who also share similar passions as myself and the Campaign.” - Cam Kelly-
Stout, Collective Member 2021. 

Market Days
The Events Team is responsible for organising and facilitating the Campaign’s
presence at Market Days across Canberra universities. In 2021 we held Market Day
Stalls at three major universities in Canberra: The Australian National University,
University of Canberra (UC) and Australian Catholic University (ACU). The STOP
Campaign’s Market Day stalls are an opportunity for university communities to learn
more about our vision, membership and impact. We always find it heart-warming to
receive encouragement and support from the community, as well as interest in our
projects.

The Events Team drives the organisation of Market Day stalls with support from the
Executive Team. Together, we were able to expand to two new university communities
with more than ten passionate members volunteering their time to spread our
message. Acknowledging that we often have people disclosing experiences of sexual
violence at these events, we always strive to ensure volunteers feel supported. 
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All volunteers provided feedback that they
felt safe at the Market Day stalls and many
reflected that they were very impressed at
the organisation and engagement through
the planning and implementation process.
As a result of the mid-year Market Days, we
engaged 25 community members to join our
Safe Response Toolkit subcommittee, a few
new members to our Collective, and
received enquiries from several community
stakeholders interested in pursuing further
partnerships. 

Team members at UC Market Day
From left to right: Luke Bennett, Olivia

Hobbs, and Bianca Nicotra



Starting the Conversation
Over the course of this year, we began thinking of new events that would help engage
our community in helping to achieve the Campaign’s goals. One of our goals is to
normalise open conversations about sexual violence to spread awareness and inform
behaviour. Hence the Starting the Conversation event series was born.
 
The Starting the Conversation event series aims to facilitate safe spaces to discuss
issues of sexual violence and destigmatisation of sex on university campus. The
purpose of the event is to foster and facilitate respectful, safe and inclusive discussions
of sexual violence, sexual wellbeing and sex more generally. We want to tap into pockets
of the university community in which discussions surrounding sex and sexual violence
are heavily stigmatised. This includes communities such as male-identifying individuals
and international students. 
 
The event will include keynote speakers who will discuss the importance of “starting the
conversation” within their various communities. Event attendees will also be invited to
start their own conversations in a networking and informal discussion format, building
on topics introduced by the speakers. The discussion will include opportunities for
participants to meet and learn from STOP members about the work The STOP
Campaign is doing to start the conversation. We hope the series will raise awareness
and destigmatise issues pertaining to sex and sexual violence for diverse communities.
We recognise that learning communities have a range of experiences, perspectives and
diverse backgrounds, and hope to be accessible and inclusive to these communities. 
 
The Starting the Conversation series will hold its first event in March 2022. Ultimately, we
hope it will provide community members with the opportunity to start conversations
about sexual violence, sex and respectful relationships as they relate to the male-
identifying community. These conversations will be had in an environment which is
trauma-informed and safe. We hope to empower event attendees to continue having
these conversations in a safe and meaningful way. Finally, we aim to present the
projects and vision of The STOP Campaign in a way which encourages community
members to get involved in the future. 
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Through planning the Starting the
Conversation series, we established a
subcommittee to assist in the event
creation and implementation. This has
given many Campaign collective
members an opportunity to gain skills in
event planning and to contribute their
perspectives and ideas.



PUBLIC ENGAGEMENT

TEAM
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The Public Engagement team had a really successful year in 2021 thanks to the
commitment, enthusiasm and skill of our team! The Public Engagement Coordinator for
2021, Sophie Aboud, was responsible for driving the vision of the Campaign’s online
content and managing the team. The Social Media Officer, Evie Touzeau, managed the
Campaign’s social media presence and created original content for Instagram and
Facebook. The Web Master, responsible for designing and maintaining the Campaign’s
website, was Jaslin O’Connell and then Mohamed Hussain Shareef. The Content Officer,
who is responsible for sourcing original content from members of the community to
post on our website, was Bruna Contro and then Rosalind Hardy. Our team is also very
grateful to Deputy Campaign Manager, Angela Chen, for assisting us throughout the
year.

 Normalise and destigmatise discussions of sexual violence,
 Widen and diversify perspectives on sexual violence and empowerment,
 Continue making and sharing good quality, accurate and trauma-informed
content, and
 Widen the Campaign’s outreach and target audience, especially to other
universities.

The core goals of the Public Engagement team in 2021 were to:
1.
2.
3.

4.

Sophie Aboud Evie Touzeau Rosalind Hardy

Mohamed Hussain
Shareef Bruna Contro Jaslin O'Connell



Content Creation
Our vision for social media content in 2021 was slightly different to previous years.
We aimed to post original infographics and informational content (mainly on
Instagram and Facebook) which touched on a wide range of topics relating to
sex and sexual violence. These posts were researched and designed by Evie. We
also continued to post original blogs, poems and articles written by Campaign
members and the wider community. These blogs were sourced and edited by
Bruna and Rosalind and posted on our website. 

Social media content and outreach is an impactful way of elevating diverse and
traditionally devalued perspectives about sex, sexual violence, feminism and
empowerment. As such, our team’s overarching goal in 2021 was to ensure that
the Campaign’s online content was accurate, accessible, diverse and
intersectional. To help us achieve this goal, we created a ‘Theme Calendar’ for
the whole year which included:
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Important facts and statistics
regarding sexual violence in the
Australian/university context,
Technology-facilitated abuse and
online safety,
Intersectionality,
Sex positivity,
Consent,
Sexual health,
Mental health and wellbeing,

Men*s and women*s health,
BIPOC, Aboriginal and Torres Strait
Islander, and LGBTIQA+ voices and
perspectives on sexual violence
and empowerment,
Sexual violence and
empowerment for people living
with disability, and
FAQs about sexual violence and
myth-busting.

Reaching 1000 followers on Instagram,
Having many of our Instagram posts widely shared by other organisations
and activists in the space (especially our ‘Consent in the Media’ post), and
Blogs on the Campaign website averaging more views than in previous
years.

Community Outreach and Impact
Some important outreach achievements of the Public Engagement Team in 2021
include:

By creating accessible and diverse content, we found that the wider community
were really receptive and appreciative for the work that we were doing. Our team
received many messages and comments from organisations and other 



individuals, expressing their support and appreciation for the diversity, clarity and
comprehensiveness of our content. These comments were incredibly encouraging,
and serve as a reminder to the entire STOP movement that our advocacy work is
having a positive impact in the community!

Website Redesign
The 2021 Public Engagement team is also very thankful to the work of our first Web
Master, Jaslin, who redesigned The STOP Campaign website at the beginning of the
year. The new design not only utilises the Campaign’s new colour scheme and
brand aesthetic, but was made with a particular focus on clarity and accessibility.
Our second Web Master for 2021, Mo, also created a tab to showcase The STOP
Campaign’s media presence since 2018 and updated the website to ensure that the
mobile version was easy to navigate.

Merchandise
The Public Engagement Team also designed and ordered new merchandise for The
STOP Campaign. This included two canvas tote bag designs, phone wallets, bi-fold
business cards with contact details of support services in the ACT and a new pull-
up banner. This merchandise was then sold at Market Days across the Australian
National University, University of Canberra and Australian Catholic University
Canberra. 

Educational resources
Led by our first Content Officer Bruna, we also revitalised and updated the
Campaign’s informational resources to ensure that they were accurate, trauma-
informed, intersectional and aesthetically pleasing.

Overall, the Public Engagement team worked really well together in 2021! We
are proud of the positive online impact that we have had in our community.
We hope the profile of The STOP Campaign continues to grow in the years to
come, and we are all excited to see what opportunities and outreach will
become available to us in the future.
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2021 MERCHANDISE
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Giving and receiving feedback,
Leadership skills,
Promoting inclusivity and diversity,
Confidence and public speaking, and
Handling difficult conversations. 

The STOP Campaign is committed to providing professional development opportunities to
its members. The purpose of our yearly training is to educate and upskill members,
safeguard best practices, and better achieve our organisational goals and strategic vision.   
Given the nature of the Campaign’s work in tackling issues of sexual violence and abuse,
we acknowledge the importance of equipping members with the skills to set healthy
boundaries, understand trauma, and mitigate burnout. 

This year, the Campaign adapted to an online delivery format for training sessions in
response to the COVID-19 pandemic. While navigating this new mode of delivery proved
challenging, the Campaign remains committed to improving online trainings to maximise
their accessibility, efficacy, and engagement. 

Why we do training: 
Training is an important aspect of the STOP Campaign. The goals of training are to
promote the safety and personal wellbeing of our members while also educating and
upskilling members to actively participate in our work. These training sessions allow
members to develop personal skills to help them achieve their roles to the best of their
abilities. We also aim for these sessions to make members feel more comfortable working
together as a team and create a bonding experience. 

Executive Committee and Team/Collective Training:
The newly appointed Executive Committee participated in an extensive and collaborative
nine week training program to prepare them to enter their new roles in October. Starting in
August and led by our Director Camille, the five-person Executive Committee were able to
facilitate productive conversations on topics such as:

This aided in creating a new vision for the Campaign while also fostering a more
consolidated understanding of the structure and purpose of our change-making moving
forward. 

TRAINING REPORT
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Review of the 2022 Executive Committee training developed and facilitated by
Camille Schloeffel.
Lara Woolley: Incoming Programs Coordinator.

“The 2022 Executive training was an overall positive experience for me and helped to
solidify a lot of skills specific to my role on the Campaign. Most notably, I think the
discussions on navigating difficult conversations and scenarios was very incisive and
strengthened my confidence and ability to manage these types of incidents going
forward. I think the training also had a strong focus on identifying and addressing our
professional strengths and weaknesses. This activity helped me in recognising areas
which I would need to develop going into my role as well as finding areas I was very
comfortable in which I can try to better incorporate into the work that I will be doing for
the Campaign. What I found to be the most informative aspect of the training was the
attention towards our Strategic Plan which allowed me to incorporate my personal goals
to the Campaign’s vision for the 2022 term which I found to be very inclusive and
motivating.” 

Participant reflections on the 2022 Team and Collective training developed and
facilitated by Lara Woolley, with support from Camille Schloeffel and the Executive
Committee. 

“Training has definitely been a highlight getting to know the team and learning about
ways we can all get involved. I think the ‘Becoming the Expert’ Workshop was super
important to lay the foundation for the Campaign.”

“Overall, I found the training engaging and informative. Naturally, it being online made it
less exciting compared to previous years but given the situation, I think it was really well

run.”

“I had a super positive experience as I found the training very relaxed although
informative and engaging.”

“Lara created a very safe space which nurtured a comfortable learning environment.”
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In May 2021, The Safe Response Toolkit was made possible by YWCA Canberra
through their 2021 Great Ydeas Small Grants Program. Camille Schloeffel, on
behalf of The STOP Campaign, was awarded $2,500 to commence this project.
YWCA Canberra’s Great Ydeas Small Grants Program provides grants up to
$2,500 to support women, girls and non-binary people in the ACT to pursue their
passions and improve our community. This funding has allowed us to focus on
expanding our outreach and impact to the wider Canberra community through
the Safe Response Toolkit. During 2021, a large portion of our money went
towards inventory to distribute at university Market Days and our pilot
Empowerment Program. In the future, we will continue to seek out grants and
additional funding to continue running our projects such as the Safe Response
Toolkit and the Starting the Conversation event for 2022.

FINANCIAL REPORT
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Income Statement
Revenue                                                   2021

Sales revenue
Grants
Donations
Inventory gain

$504.93
$2500.00

$414.81
$21.47

Expenses                                                
Advertising
Venue hire
Market day expense
Food and supplies
Software
Web hosting and domains
Guest speaker hire
Training expenses

$71.20
$181.46
$115.49

$292.93
$38.09

$244.98
$200.00
$630.00

Total Revenues                                                 $3419.74                    

Net profit                                             $1645.59                    
$1774.15                    Total Expenses                                             



Operations
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Cash Flow Statement

Customers
Donations

$504.93
$414.81

Cash receipts from:

For the Year Ending:
Cash at Beginning of Year:

12/31/2021
$7523.24

Inventory purchases
General operating and administrative expenses
Market day hire
Advertising
Empowerment program
Canva premium

($1917.30)
$292.93
$220.00

$71.20
$1040.00

$55.59

Cash paid for:

($2677.28)                    Net Cash Flow from Operations                                           

Investing Activities

 
Cash receipts from:

Purchase of merchandise and equipment
Purchase of website hosting and domain

$509.93
$246.84

Cash paid for:

Net Cash Flow from Investing Activities                                        

Financing Activities

YWCA Great Ydeas Grant $2500.00
Cash receipts from:

Cash paid for:

Net Cash Flow from Financing Activities                                        $2500.00                     
Net decrease in Cash $934.05

Cash at End of Year: $6589.00

($756.77)                    
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All financial statements are prepared in accordance with AASB accounting
principles.
All assets and liabilities recorded in the financial statements are measured
using historical cost.
No assets were depreciated during this accounting period.
All amounts are in Australian dollars.
The date of the reporting period is 1/1/2021 to 30/12/2021.

Notes to the Financial Report

Balance Sheet
Assets                                           

Current Assets                                       
Cash
Inventory

$6601.79
$6801.62

$13,403.00Total current assets

Fixed (Long-Term) Assets                                       
Equipment
Website

$1747.07
$500.00

Total fixed assets $2247.00
Total Assets                                      $15,650.00                     

Owner's Equity                                       
Owner's Equity                                  

Capital
Net profit

$14,004.89
$1645.59

$15,650.00Total owner's equity

Total Owner's Equity                                     $15,650.00                     



SOCIAL EVENTS
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The STOP Campaign aims to host social events for members to foster a fun, safe and
inclusive culture. Sexual violence and related issues are extremely personal and we
recognise that our biggest risk for volunteers is vicarious trauma, re-traumatisation and
burnout. As such, this social report outlines some of the fun activities we have done as a
team - without conversations about sexual violence on the agenda. 

The STOP Campaign 2021 Tote Bags with The
Stop Campaign Reclaim the Narrative Zine 

The STOP Campaign Members from Left to Right:
Celina Diep & Luke Bennett

Our first social event was straight
after our Annual General Meeting
- what better way to get to know
each other as a new team than
to bond over food! Over the
course of the induction period,
we ensured that we made time
to pop by Bistro Nguyen’s and
Capital Brewing. This was a time
where in-person events were the
norm and almost all members
were based in the ACT.

As an organisation that values
self expression and creativity, we
started the new year with an Arts
and Crafts event followed by a
merch photoshoot - with all
content being used for our social
media communications and
marketing. 

In March, we were lucky enough to be selected for another Grill'd Canberra Centre Local
Matters competition. This was a way we could promote the Campaign and celebrate
with the team over burgers. We are so grateful to the community for supporting us as we
received the winning vote, leading to us receiving some extra funding to further support
our initiatives.
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June brought new challenges in the running of social events during the resurgence of
the COVID-19 pandemic and the development of recruitment to encompass members
from across the country and even across international borders. As the ACT was plunged
into lockdown near the end of August, along with other parts of Australia, we needed to
find new and interactive ways to host social events online. 

The STOP Campaign’s new go-to social events are run online, such as Jackbox games!
In the future, we hope to keep our community connected through running other social
events online. 

Social Event: Lunch at Grill’d 
The STOP Campaign Members from Left to Right: Angela Chen, Camille Schloeffel, Celina

Diep, Emily Bottoms, Max Schepisi, Luke Bennett and Bianca Nicotra



RESOURCE SHOWCASE

ANNUAL REPORT 2021   |   46



RESOURCE SHOWCASE
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INSTAGRAM SHOWCASE
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POC VOICES: I'M NOT HERE

TO BE YOUR SEX OBJECT
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Angela Chen

BLOG EXCERPT

"Never ever have I hooked up with an Asian"
"I haven't... oh wait."

 
He stared at me, a smirk on his lips as he put his finger down. At 15, I had no idea
that this went deeper than him just being a dickhead.
 
Being hyper-sexualised and fetishised has become a norm in the lived
experiences of many women of colour across the world, particularly those of East
Asian descent, like me.

...
The events in Atlanta earlier this year, mere days after March 4 Justice in
Australia, hit home for Asian women across the world. Not only did it demonstrate
how degrading it is when women of colour and other marginalised groups are
reduced to punchlines, it was dangerous. Instead of focusing on the racial aspect
of the crime and calling it what it was, a “racially motivated” attack, authorities
opted to focus on the shooter’s “sex addiction” and how he carried out a mass
shooting in an attempt to “eliminate his temptations”. However, these comments
only served to reinforce the intersections between racism, misogyny and racial
fetishisation, and the systemic way that Western institutions enable such
stereotypes to flourish. Labelling the shooter's victims as “temptations” completely
dehumanised them - they were a 'thing' that could just be eliminated, rather than
human beings with lives and families. Instead of treating his addiction as the
problem, the shooter chose to treat the women as the problem - and take steps
to eliminate it.

...
Growing up, popular media characterised people who looked like me as either
one of these hyper-sexualised stereotypes, or as the nerd with no social life. This
groups Asian women into two very narrow and mutually exclusive categories: if
she's smart, then she can’t be sexually attractive and vice versa. It has been
reassuring to see recent movies, such as The Farewell and Crazy Rich Asians,
moving away from these representations and celebrating the diversity in Asian
experiences. However, my friends telling me to stay away from certain guys
because they have “yellow fever”, or the DMs that I regularly receive on Instagram
still speak volumes of the social change around perceptions of Asian women that
still needs to happen.

 
CW: Racism; violence against women and POC;

sexual and racial stereotypes and stigmatisation.



We are not your “real life anime girl”, the “Asian wife
you always wanted”, or waiting to be saved from

our cultures.
 

We are not here to be your sex objects.
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 Artwork by Jenny Li (@byjenny on Instagram). Used
with permission.



www.thestopcampaign.org.au

@theSTOPCampaignAUS

https://twitter.com/StopCampaignAus
https://www.facebook.com/thestopcampaignAUS
https://www.instagram.com/thestopcampaignaus/
https://www.youtube.com/channel/UCvouKeR-rqVSPGnBebDJDhQ
https://www.linkedin.com/company/thestopcampaign
https://www.tiktok.com/@thestopcampaignaus
https://www.thestopcampaign.org.au/

